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Un canal gue no conoce la crisis
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El sur de Europa va por detras ..
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Forecast 2016
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Espana lidera el sur

T .
4 N 3.6%
. . B2C E-COMMERCE TURMOVER AND GROWTH RATE share of

Total online sales of goods and services, 2012-2016 e-fommerce

in retail

Population 15+

39.3mn

| I

Internet users

31.4mn (80%) I I I

Number of e-shoppers 2012 2013 2014 2015 2016 (f)

1 6 M 6 rT‘] n 42 e/n Souwrce: ONTE, Ecommerce Foundation and Staticts, 2016
\&-mn (42%))

Source: Ecommerce Foundation and Eurestat, 2016
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E-commerce Markets
Southern Europe

SPAIN V5 REGIONAL AND EUROPEAN AVERAGES

W Spain M Southemn Europe Europe
22.1%
14.9%
B.9%
3.2% 2.2%
1.1%  -0.6% 0.8% 1.9%

W o | —

GODP growth rate Inflation rate Unemployment rate

Source: Ecommerce Foundation, Eurastat, IMF, Tradingeconomics snd Worldbank, 2016

EUROPEAN RANKING
12th 21th
i w i -.III
Logistics Ease of

eGDP rankin
Performance Index Doing Business Index &

Source: Worldbank, Doingbusiness and Ecommence Foundation, 2016
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Con nuevos 1ntermedrarios

THE EUROPEAN ECOMMERCE MARKET IN 2016

Country Ranking: The Highest-Revenue Online Stores of 2016 in the 5 Largest European eCommerce Markets

United Kingdom Germany France
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T) amazon.co.uk £6,306m
(@) cdiscount.com €1,785m

€1.214m (3) vente-privee.com €1,368m

€1,781m

&) nestcouk €1,755m i6m ® showrcomprive.com 4T9m

. (1) amazon.de €9,515m . amazonfr €2 815m
(D) orgosconk €2,580m . @) otode €2,542m .

| ]

] B

= ]

(5 ocado.com 01,444m €63Tm (&) darty.com 473m

Markes sie 68,600m Market sze €48,070m Warket size €28,010m

Category Ranking: Market Shares of the Top 5 Competitors in the EUS Countries

Spain
&

_
(D amazones GMm
(Z) elkoneingieies E51m
T8ra.com G7m
3 verge-privee.com €176m
l:- mediamarkres “¥m
Market size €11,640m

Fashion Electronics & Media Toys, Hobby & DIY Furniture & Appliances
(1) Zaisndo® 0% @ Amazon® 0% @ 16,5%
() verne-privee.com ELLN ] ) ergoscouk 5% @ 2,6%
&) nexcouk 25% @ | (3) notebooksbiliger.de 1% o |(3) sportsdinectcom 12% o | (3) &eacom 2,5%
ounde z3% o | (@ gberportde 14 cscount com 126 o | (3 ctiscountcom 2,3%
\" Asos® 15% o _‘ oo e 1.4% » ."'E‘_ very.couk 1,1% @ ’_;'; A0.00T 2. 7%
Market size 44 550m Markes size €39,900m Marioet size 035 810m €23,720m
The Statlsta eCommerce Database provides detailed 2 : T
information on more than 5,000 online shops workt- @ For more information and data visit
wide - immediately accessibie, highty filterable, and ecommerceDB.com

availabile for instant download
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B | (@ alendok 200m u
m | (3 privaliacom €128m  u
B (3) vente-privee.com f119m «
o ) mediaworikd.it @Bom
Warket size 07,770m

Food & Personal Care

@®

. (1) Amazan® 11,4% .
e ) ocada.com 4% @
& | (3) asdacom 5% e
e 2% O
o | (E) docmorris.de 0% o

Market size €18,710m

statista¥a
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amazon

e Facturacion de 135.987 millones de ddélares y una capitalizacion ISﬁ,ﬂﬁﬁﬂfﬁt,i_s“"AG”'T”DESDEA“"AZON

de 400.990 millones de ddlares (el doble que Wal-Mart), que le Ventas
coloca entre las cinco compaiiias mas valiosas del mundo.

1640 3122 5264

* En USA controla cerca de un 35% del comercio electrénico de su
pais de origen, un mercado de unos 390.000 millones de ddlares. & = w @ w W e om0 om owsow
Beneficio operativo 4186

* Segun Bain & Company, seguira aumentando su cuota de
mercado, hasta alcanzar un 50% del negocio en USA en 2028.

* Morgan Stanley estima que el programa 'premium' Amazon Prime = = @ as s w w om0 o owso
tiene 65 millones de suscriptores en todo el mundo. Los ingresos ~ Beefeerete 2
por servicios ascienden ya a mas de 6.394 millones de dolares.

e Los clientes de Prime son mas fieles y gastan mas que el resto.
Segun Bain & Company, se dejan de media 1.200 ddlares anuales = = @ o ws  w  w w0 w wsws

Evolucién en Bolsa, en délares

en Amazon, mas del doble que el resto clientes de la cibertienda. ., i

* Nosolo es venta ... es Logistica, es Cloud (75% de beneficio, con "
algo menos del 10% de la facturacion), contenidos, etc.. m

B TR 1 ] 2001 2003 2005 2007 2009 201 2013 2015 2016
t i I
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amazon

Where customers begin their product search

21%

Amazon Search engines: Retailers

= September 2015 vs September 2016 =

Bloomberg: visitas para busqueda de productos en USA

The

i 7 Santiago Sdnchez — tisanch
eta||e|‘s antiago Sanchez — @santisanchez




amazon

0 #

a@gon Amazon Trade-in ~ g St. Patrl(:k,s Day

Hello, Openshopen A0,
Departments - Browsing History ~ Opensho...'s Amazon.com Today's Deals Gift Cards & Registry Sell Help Account & Lists ~ Orders  Try Prime ~ —t Cart

Traden  Submit Your Trade-Ins  Your Trade-In account  Customer Support

Turn in your used items for

an Amazon Gift Card. , %Z %

amazontrade-in S 5 .. \.\

2>

Discover the value of your items

Add or remove suggested items from your Trade-In List that you bought from Amazon or elsewhere

The
etailers

8 Santiago Sdnchez — @santisanchez




Y no olvidemos el B2B

2013 online sales overview B B2B ecommerce sales (bn) ~ WB2C ecommerce sales (bn)

€671

€415

Western Europe USA

Fuente: emarketer — B2C ecommerce sales worldwide by region - Includes travel,
digital downloads and event tickets
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EI movil cada vez mas importante

2013 2014 2015 2016 2017

. Of mobile
userswill —
be buyers

40%+ CAGR!
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On-Off proporcionalmente pequeino

Proportion of the country’s economy represented by online retail

2013 [ 2017
15%
13%
10%
7% 7% 7%
5% 5%
4% 49% >%
3%
- . b I
ltaly Spain Sweden France Netherlands  Germany UK

European Online Retail Forecast, 2012 To 2017
Fuente: Forrester
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Online Share of Retaill Trade

Online Percentage Market Share by Country 2014 and 2015 W 2015
m2014
15.2%
t 13.5%

I | ] Y
Ly ——— Py

I_ 7.8%
S LD}
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BT OpE AV o —— 7.2%
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| NS o —— 7 17
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L
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POl an o 2.5

I I 5
ol e 2.1%
0.0% 20% 40% 6.0% 80% 100% 12.0% 14.0% 16.0%

Percentage of Retail Sales, excluding vacations, autos, gas, & tickets
* sales weighted transactions

The Fuente: Centre for Retail Research
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Online Share of Retaill Trade

United Kingdom Germany France Europe

mI014 mI015 w2016
Source: Retail research Twenea Soclutions
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Proportion of respondents who expect
deliveries In 1-2 days

-— 205

Metherlands
Poland
United Kingdom

Germany
France . 17%
S-':I a'il-l -_ 125%
Italy F 9%
Source: Postnord TwWenGa Solutions
The o .
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Proportion of consumers who returned an
item In the past year

_— s
Germany 4%

_— 4
Metherlands 36%

. . _— 4
United Kingdom 32

_— 3
France 243

Spain
Italy

eese—— 18%
—— 13%

poland Emmmm————— %

Source: Postrnord TWenNnGd Solutions
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Preferred method of payment for products

bought online

. . - Direct payment
Debit or credit Invoice in L Cash on
card arrears through my PayPal or similar delivery
bank
United Kingdom . @ -
e 5 &
495 40%
Germany . . o
3%
175 17%
26 32%
Nordics . . . @]
. . 4%
23% 17% 18% T
34%
P— Netherlands
26%
France ® @ w -
4% 4% 4%
358
52% Belgium
4T
spain .
6%
Italy
30
Poland

:T“

The

etailers 16

]
~ B
a2

. .
3

(] U v
45
" 23% irs
. U
o 2 .
15%
1%
. v U
= o 13%

45%
I
23% 24%
34%

TWENGA Solutions

Santiago Sdnchez — @santisanchez



Digital Ad Spending Share of Total Media
Ad Spending

United Kingdom ﬁ%
Denmark %‘%

Horway : 6%5.6%

Metherlands 353%%_'%

Sweden 333‘35’3%

Germany i
Finland | 505 .
France L

Spain %
Italy 185 3%

2015 mZ016
Source: eMarketer TWenGa Solutions
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¢cQué futuro nos espera?
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FLAGSHIPS + ON/OFF + MINTHUBS
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Los grandes van a Marketplace

Top 10 Retail Sites in Spain, Ranked by Unique
Visitors, July 2015
millions

1. Amazon sites 6.9

2. eBay 4.8
3. Alibaba
4. El Corte Inglés

5 Mediamarkt 2.2

&, Inditex Group piu
7. Carrefour 2.0

8. Apple sites 1.9
1.7 9.Tiendeo sites
10. Oxylane ]

Note: desktop only
SOUrcE. Comseore MMX, Sep 7, 2015

19E571 waniefarketer.com
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NO ES SOLO B2C:
B2B, FUERZA DE VENTAS ...

F J




Explora ~ J r i GooglePlay | <4 Enviar la App

Q a1Kmdeti

% Los més deseados
pl
.t\u‘.‘. » iLﬂ

Tocadiscos

4. Regiones Populares

1 Iria M.

15€ 14€ 16€
Camiseta nuevaentalle SMy | Camiseta nueva marca Camiseta nueva hay tallas S M L

underground talles SM Y L
Marianella T. Marianella T.

b Marianella T -

sy Ciudades Populares

3.9€

Playmobil arbustos

Camiseta nueva hay talle SMy L
Camiseta de tirantes nueva 15€ @ FAMPLAY ..

Camiseta nueva marca

underground tallas m | y x| Marianella T

Marianella T - —_— -
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Category Killers

AYUDA TRACK CARRITO(0)-0€

Original Collection

La nueva generacion de gafas de sol. Ultraligeras y resistentes, con montura de policarbonato de alta calidad. Todos los modelos incluyen
lentes polarizadas y 100% proteccion UV. #JoinTheRevolution

Pinit

CARBON BLACK - DARK ONE

CARBON BLACK - SKY ONE

CARBON BLACK - EMERALD ONE

NeW

CAREY - ROSE GOLD OME CARBOM BLACK - NEEULA OME

The
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TRACKING ON/OFF Y BIGD

[ TN R | “ | 26000
S el 1L | 3
i
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PROMOCION A
MEDIDA'Y

PERSONALIZACION




En resumen .. Tendenciras

 Mobile first ... pero multidispositivo (SmartTV ...)

e Marketing de canal y uso de Marketplace

e Comercio colaborativo

 Entrega en el dia

 Pagos mediante movil y wearables

 Boot para chats

e Atencion al cliente a través de mensajeria (FB Messenger, Whatsapp,
KIK, etc.)

e Inteligencia Artificial

e Inteligencia de datos (uso de DMP)

e Personalizacion: experiencia de usuario y productos

e Comercio electronico conversacional (Siri, Alexa, Cortana, Google,
etc.)

e Comercio de las cosas

The
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iMuchas gracias!

Santiago Sanchez — @santisanchez
Director General

Etailers Ecommerce

p-4 santiago.sanchez@theetailers.com
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